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内 容 摘 要 
 
近年来，在国家 863 计划的支持下，国内许多高校和研究所以及各地生产力促进




从文献研究的角度看，国内的文献多数集中在 ASP 概念的介绍、推广以及 ASP
平台如何搭建等技术问题的研究上，对 ASP 商务模式的研究相对较少，也缺乏实证
数据的支持。国外关于 ASP 的研究文献相对较为丰富，而且涉及的范围也比较广：
有研究 ASP 产生的原因与环境（如经济与商业环境、组织变革、IT 管理需求等）；有
研究 ASP 的用户采纳模式（采用 ASP 的原因、如何选择 ASP 供应商、如何签订和管





究 ASP 的用户采纳模式的文献中，缺乏系统性和全面性。 
从 ASP 的角度研究产品定位问题的文献较少。文献大多从用户的角度考虑采用
哪些 ASP 服务能够节省成本、提高效率和转移风险，而从 ASP 本身的角度分析提供














一的展开在我们的面前，需要我们的 ASP 们加紧解决。 

















业内信息化的需求，确定适合采用 ASP 服务模式的产业及应用。 
在详细研究了中国企业信息化需求和国内外 ASP 的应用现状之后，对国内外的
主要 ASP 平台进行了简单分析，然后系统研讨了 ASP 的发展历程、ASP 的中国特色
以及当前面临的主要问题和未来的发展趋势。 
同时，给出了 ASP 平台的建设规划、内容、关键技术以及 ASP 市场定位原则、
安全建设规划以及构建了 ASP 相关利益者关系模型和协调机制的构建。 
其次，阐述了 ASP 市场探索过程中要注意的相关问题和市场营销模式，对当前
比较适合的做 ASP 模式的软件产品进行了归类分析。最后结合福建省企业信息化的
特点，给出了福建省 ASP 构建模式的解决方案。 
其中，第一章主要介绍企业信息化建设需要 ASP；第二章介绍了 ASP 的演变过
程；第三章对国内外主要 ASP 进行了论证分析；第四章对阐述了 ASP 平台的实现过
程；第五章给出了 ASP 的几个应用点；第六章解析了 ASP 市场探索过程；第七章研
讨了福建省 ASP 模式的解决方案，第八章对相关工作进行了归纳。 
 
 



































In recent years, with the support of Chinese 863 plan, Many universities and 
institutes and Productivity centers had began a great deal of research work 
associated with ASP around Networked Manufacturing System and 
Application Service Platform.But Research and application of domestic ASP 
has just started and the market is not mature enough for little experience to 
learn. There are some ASP models abroad, but how will their business models 
transplanted to China, to meet Chinese industry environment, requires further 
study.  
From the perspective of literature, Most of Chinese papers focused on the 
study to introduce technical issues of the concept and structure about ASP and 
ASP platform. The study of ASP business model was relatively small, and 
lacks the empirical data to support. Foreign literatures on the ASP relatively 
were abundant and broad: ASP causes and environment (such as the economic 
and business environment, organizational change, IT management needs, etc.); 
ASP Application model (using ASP, how to choose ASP and how to sign 
management contracts, how to assess and manage ASP); the impact of the 
interests of all parties and the relationship between them on ASP mode (ASP, 
users, ISV, Hardware providers, network providers, etc.).These documents 
offers a rich source of material and positioning products on the ASP business 
model and product positioning However, there are still some shortcomings:  
-First, the systemic and comprehensive qualitative study was relatively low.  
-Secondly, there are fewer papers to study ASP product positioning from the 
perspective of ASP itself. 
-Thirdly, there are fewer papers to study ASP product pricing from the 
perspective of the customers. 
-Fourthly, the study of ASP mode is too much based on papers of 
cost-effectiveness. 
-Fifthly, the current study is more concentrated in the initial stages of ASP 
growth. 
Chinese SMEs have the lower level of understanding of information 
technology, lack IT professionals and have limited investment on enterprise 
informatization. These promote the development of the ASP mode. However, 
it seems that we still lack a bright light to the development of ASP. ASPs need 















ASP market positioning? Pricing model? Business strategy? How to resolve 
network problems currently facing the development of ASP, and so many 
credibility issues as well as security issues.  
 
-Firstly, in this paper, we extract useful content about ASP business model 
based a large number of relevant research papers abou ASP, use a systemic 
view to analyze and collate integrated economic, technical, social and other 
aspects of management and establish ASP products position model. 
 
-Secondly, based on the detailed study of Chinese SMEs’ informatization 
needs and the simple analysis of overseas ASP platform, ASP Chinese 
characteristics and the main problem facing the current and future trend of 
development are given. Meanwhile, the construction plan is given the ASP 
platform as the key technology and ASP market positioning, construction of 
the building plans and safety stakeholders ASP model and a coordination 
mechanism.  
 
-Finally, this paper describes the issues related to ASP exploring and 
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